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The cloud-based Microsoft Office 365 solution has received a significant amount of positive press—and rightly so. 
This bundle of “must-have” capabilities fills a real communications void, providing smaller businesses the means to 
enhance productivity and collaborate in real-time from almost anywhere.  

The basic Microsoft Office 365 package includes professional-grade Exchange e-mail, Web conferencing, instant 
messaging, file sharing, access to Microsoft Office documents on the go and the ability to quickly create a public 
website. These capabilities have become table stakes—the tools that every size business needs in order to compete 
and succeed in today’s marketplace.

Sprint has partnered with Microsoft to offer this best-in-class product to small and mid-sized businesses.  However, 
Sprint is not just reselling the Microsoft Office 365 solution as is. The wireless carrier has made the offering even 
more compelling by bundling in the onboarding and in-life cycle support services for end users that smaller 
business entities crave—all at no additional charge. The pricing for these Sprint bundles starts at $6 per user 
per month.

Some cash-strapped owners may wonder if it isn’t better to avoid that monthly fee, cobble together an assortment 
of free applications from various vendors, and be satisfied with something that approaches “good enough.”  
There are clear risks to this approach. Consider the Google™ Apps column in Figure 1 below and the two major 
hazards it can represent:

•	 On just a day-to-day implementation level, an array of different Google applications must be separately 
managed and utilized.  Tight integration among the various tools is absent. This can result in extra minutes being  
burned up trying to synchronize and share. Time is money.

•	 Personalized onboarding assistance and training are probably nonexistent.  Then, when problems arise with any 
of these separate tools, service and support may not be quite as reliable and accessible as desired. Customers 
can	find	 themselves	 left	on	 their	own	or	 at	 the	mercy	of	one	or	more	 impersonal	 call	 center	employees.	 
In these instances, the best-case scenario is wasted time. Worst-case possibilities include losing valuable 
customer data or bringing the business to a standstill. 

Figure 1: Cloud-Based Communications and Collaboration Applications for Businesses

Applications/Features
Microsoft Office 365 

Offered by Sprint
Microsoft Office 365 Google Apps

E-mail Server
Exchange and/or 
Exchange Online

Exchange and/or 
Exchange Online

POP3/IMAP

E-mail Client
Outlook and/or Outlook 

Web Access (OWA)
Outlook and/or Outlook 

Web Access (OWA)
Gmail

Calendar
Outlook and/or Outlook 

Web Access
Outlook and/or Outlook 

Web Access
Google Calendar

Contact
Outlook and/or Outlook 

Web Access
Outlook and/or Outlook 

Web Access
Google Contact

Word Processing
Word and/or Word 

Online (a component of 
Office Web Apps)

Word and/or Word 
Online (a component of 

Office Web Apps)
Google Doc

Worksheet
Excel and/or Excel Online 

(a component of  
Office Web Apps)

Excel and/or Excel Online 
(a component of  
Office Web Apps)

Spreadsheet



Microsoft Office 365: Why Choose Sprint?
Market Insight

© 2012 Frost & Sullivan Page 3

Applications/Features
Microsoft Office 365 

Offered by Sprint
Microsoft Office 365 Google Apps

Presentation

PowerPoint and/or 
PowerPoint Online 
(a component of  
Office Web Apps)

PowerPoint and/or 
PowerPoint Online  
(a component of  
Office Web Apps)

Presentation

Internet Sites SharePoint® Online SharePoint Online Google Site

Instant Messaging and 
Web Conferencing

Lync™ Online with 
applicable Lync Client

Lync Online with 
applicable Lync Client

Google Talk

Per-User Pricing

$6 per month – 
Professional (P1) 
$8 per month – 
Enterprise (E1) 

$20 per month – 
Enterprise Plus (E3)

$6 per month – Plan P1 
$8 per month – Plan E1 
$20 per month – Plan E3 $50 per year

24x7 Tech Support

Yes – Free to all 
administrators and all 
end users on all plans; 

includes phone support

Free administrator-
only support for “E” 
(Enterprise) plans

No

Self-Service Online 
Mailbox Migration Tool

Yes – Free, easy-to-use 
mailbox migration tool 

for every user

Migration methods and 
process available, but  

no free tool
No

Onboarding and 
Deployment Assistance

Yes – By phone or 
remote log-in; free for 

first 90 days

No – No onboarding 
service available  
from Microsoft

No

Configurable Anti-Spam 
and Anti-Virus for E-mail 

Server

Yes – Frontend 
Online Protection for 

Exchange (FOPE)

Yes – Frontend Online 
Protection for Exchange 

(FOPE)

Not configurable; separate 
software required, with 

additional cost

Optional E-mail Archiving 
and Compliance 

Capabilities

Included with the 
Enterprise Plus  

(E3) plan
Included with the E3 plan

Separate software required, 
with additional cost

For those considering a direct purchase from Microsoft (middle column above), the Sprint advantage continues 
to lie in its hands-on customer service and support. Setting up technology solutions can be costly, intimidating 
or just too time-consuming for smaller businesses. If this kind of help is needed for Office 365, then a customer 
purchasing directly from Microsoft is presented with two options: 1) he or she will be directed to a Microsoft 
certified partner and spend an additional amount for services, or 2) they will be directed to the Microsoft 
online environment and left to scour FAQs for self-help. Sprint, on the other hand, provides personal, U.S.-based 
onboarding and deployment assistance, by phone or remote log-in, for free during the first 90 days after purchase.  

After deployment, Microsoft provides tech support only to the administrators of Office 365 Enterprise (or “E”) 
packages. Sprint provides day-to-day, 24x7, in-life technical support down to the end-user level across all three 
of its Microsoft Office 365 plans. This allows businesses to free up their expensive IT resources to focus on 
important business-critical work, rather than spend time on troubleshooting e-mails for end users.

Sprint isn’t the only wireless carrier offering the Microsoft Office 365 solution.  AT&T and Verizon have also 
signed agreements with Microsoft. However, an analysis of the individual offerings again highlights Sprint’s 
advantage in the areas of service and support, flexibility, and affordability.
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Figure 2: Microsoft Office 365 Comparison by Wireless Carrier

Features Sprint AT&T Verizon

  Available Plans

Small Business
Microsoft Office 365 
Professional (P1) -  

$6/user/month

Office 365 P1 -  
$6/user/month

Microsoft Office 365 (P1)-  
$6/user/month 

Midsize and 
Enterprise

Microsoft Office 365 
Enterprise (E1) -  
$8/user/month

Office 365 E1 -  
$8/user/month

Office 365 E2 -  
$14/user/month

No

Midsize and 
Enterprise 
Advanced

Microsoft Office 365 
Enterprise Plus (E3) - 

$20/user/month

Office 365 E3 -  
$20/user/month No

Onboarding and 
Deployment Assistance

Yes – Free for first 
90 days, by phone or 

remote log-in

Yes -$139.95 per account, 
by remote log-in. 

Limited phone support is 
available. Customers are 

encouraged to refer  
to Microsoft portal  

for documentation and 
information.

Self-Service Online 
Mailbox Migration Tool Yes – Free for every user Yes – Free for every user

No – Customer will be 
referred to Microsoft 
certified partner to 

provide for-fee mailbox 
migration assistance.

Contract Terms

Month to month, with 
no minimum contract. 

No minimum seat 
commitments.

One-year minimum 
contract term.  

One-year minimum 
renewal. No minimum 

seat commitments.

Month to month, with 
no minimum contract. 

No minimum seat 
commitments.

Free 30-Day Trial Periodically available on a 
promotional basis

Yes – For one or  
two users

Periodically available on a 
promotional basis

24x7 Tech Support
Yes – Tier 0/1/2; free to 
all administrators and all 

end users on all plans 

Yes – Tier 0/1/2; free to 
all administrators and all 

end users on all plans 

Yes – Tier 0/1/2; free to 
all administrators and all 

end users

Advanced Tech Support 
Plans Available?

Yes. IT Helpdesk 
Platinum service is 

available for additional 
fee (discounted for 

Office 365 customers); 
includes data 

protection services.

Yes. Tech Support 360SM 
plans are available for 
additional fee. Data 
protection services 

are available in top-tier 
Premium Plus plan.

No

Available Channels
Sprint Retail 

Sprint Business sales reps 
Sprint online portal

AT&T Retail 
AT&T Small Business  

sales reps 
AT&T online portal

Verizon Retail 
Verizon online portal

Billing Options Sprint bill
AT&T bill 

Credit card 
Universal biller

Verizon bill
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Sprint recognizes that small businesses have tight budgets and fluctuating personnel levels. The provider doesn’t 
impose a minimum contract term or a minimum number of seats. This provides a unique advantage for those 
businesses with seasonal needs and also allows owners to respond quickly to fast-changing business circumstances. 
AT&T, on the other hand, requires a minimum one-year commitment and minimum one-year renewals. While 
AT&T provides onboarding and deployment assistance, it charges $139.95 per account for this service. Sprint’s 
“Carefree Cloud” white-glove migration and onboarding assistance is gauged to the needs and expertise level of 
the customer and is free for the first 90 days.

Verizon does not currently offer onboarding services to its Microsoft Office 365 customers. In fact, as of the 
publication of this article, Verizon only offers the most basic of the Office 365 suites, so those customers that use 
BlackBerryTM devices or must satisfy compliance requirements can be left unaddressed. Sprint and AT&T offer 
multiple packages (and increased scalability) to their constituencies.

In summary, Sprint stands out among its peers by bundling the tightly integrated Microsoft Office 365 solution 
with onboarding support and much-coveted 24x7, in-life technical support for end users. The wireless carrier also 
satisfies real small-business budget and flexibility needs by allowing month-to-month service and providing its 
personalized “Carefree Cloud” onboarding and migration services for free* to all of its customers.  

Too often, technology can act as a barrier instead of as an enabler. Sprint doesn’t leave small business owners to 
cope on their own. And it recognizes the tight budgets that are a fact of life in today’s economy.  

More information and details can be found at www.sprint.com/office365. 

*For	first	90	days	after	purchase.

www.sprint.com/office365
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